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What is Marketing?
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innovation?
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Service Process

Innovatio Innovati Innovati
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Type of Innovation

Q Radical Innovation )
Q Incremental Innovation )

Henderson,R.M. and K.B. Clark,(1990)
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* 9 Modular
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Incremental Innovation
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Incremental Innovation
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Radical Innovation

Cathode Ray Tube : CRT Liquid Crystal Display : LCD

Cathode Ray Tube
; LIQUID CRYSTAL DISPLAY

Picture tube ——,
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Innovation

Diffusion

Curve s

Template r -
Innovators Early Eacly Late Laggards

Adopters ~ Majority ~ Majority
2% jgw 3o g O

(David Smith, 2006)
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Innovation : \ \
A Product Service 4 Process
Platform Innovation Innovation , Innovation ,
A \ -
Adaptation
to th Development and Development and Development and
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improvement improvement improvement
business
sector
Business
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Diffusion of Innovation

2.5%
Innovators

Early
Adopters Early Majority Late Majority Laggards
13.5% 34% 4% 16%

Sourca Eewrw] Foagery DYoo o swsowavr s rocal

1a1185151 15195 (Everette Roger, 1962) lathiiauanguinmauusnizay
WaNWIANTIH (Diffusion of Innovation) Taalstaaslatianaueila

(3 1
aantiu 5 nau
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Diffusion of Innovation

2.5%
Innovators

Everette Roger

Early Majority
13.5% 34% 34% 16%

DIFFUSIoN OF (nNNNOVAT /o~ City‘%g
Guilds
THE
CHUASM
O
™\ § r/ / Geoffrey Moore
NNoVATIR S (,EAKLY /7 //\\\ I‘/\/\

MATR T Y
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Commercialization

o w
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Commercialization

4. Intellectual

2. Technolo 3. Market
5Y 9. Exploitation 6. Future

1. Identification

Assessment Assessment Property : IP
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Finger Reader

http://mashable.com/2014/07/13/blind-fingerreader/
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| CAN SEE...

The visually impaired are those who cannot see due 1o congenital o acquired visual
Impakerment. But they can see through this reader.
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Wants

Unmet needs
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Marketing Mix

[ cousu@ @/ENENCE]
Brand
the Strategy
X

marketing
wo
6‘6\
Q@
[ COSTS’A] @w\mumcmw J

promotion




Product Performance

Technology S-curve

Second
Technology

Time or Emerging Effort
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Fuzzy Front-End (FFE)

Chisholm, J. (2013)




User needs Fuzzy Front End

7

chnology r







4 Screens Consumer
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Mouse Hand Pain

o

Wrong use of mouse make your arm painThis is the right way to catch the mouse

Ordinary mouse

43



Canned Air is the Best Souvenir that Money

. T . 'A..t ;'b,.;- ‘;!.‘:. -::S .
." - .‘- ‘-“ ."‘L&}..:’A’ "% o
L SRR LNl No?
3 Ji&..’fﬂn i I ; j"

New York City air contains:

20% Empire State Building
10% Grand Central Terminal
10% Chrysler Building

20% Statue of Liberty

10% Little Italy, Chinatown
10% Brooklyn Bridge

10% Times Square

10% Central Park.

Paris air contains:
20% The Louvre

20% Notre Dame
25% Eiffel Tower

15% Musée d'Orsay
10% Champs-Elysées
10% Sacre Coeur
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Value Added Packaging

Turn bottle cap to be lens for closer & bigger product.
Wilailuk Rakbumrung, PR.D




“Bait & Hook”

Business Model

Giving Away
the razor..

..and selling the blades
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Bait & Hook Business Model
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The PREVENTION BEER MUG

Men in Czech Republic censume the most beer inall of the Europe,
Unfortunately, the beer changes many of them into agressors upon
arriving home.

In order to stop this domestic alco-vipence we redesigned (ie
Lrademark beer mugs of our client Bernard brewery to preventas
Lively wam its beer drinkers to ned lose control over theis drinking,
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TRES INF IS 20N

Liberating Japanese female of
worries to be seen as bad mannered,
whan enjoying the big mouthful of hamburger.
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Match Web benefit to Business benefit.

(FRVACY POLICY | LEGAL | NOTE TD FAREUTS | COMTACT LS (* Tiadsravk & Marm. lscarpasstnt 2011

http://doggelganger.co.nz/

53



N NN

Blog Tools Styla yourself

| ry On some styles

and see which one
; upload a
vou like best. - Photo

use your

Webcam

use profile photo from

Facebook

Use a photo in which you look directly at
the camera

Online Marketing = Demand Creation
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Design App from the Problem

i YVNat are You Going < ¢
“ : ; 2
‘ - Walking+Chatting ==

fond s * Good
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Desngn App from the Problem

il ATEY . 4:08 PM

Subject:
Text:

YO BEl. what's ooing

SETS.
She is watchmg her phone

Solution: Use rear camera as your

Email 'n Walk

o7



“The Ring” 4D with Smartphone Experience

Download free apps to interact (vibrate, flash, sound, etc.) With screen

58
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Spidering, Indexing, Retrieval

How search engines work s -
Back Stop Start

Chek these buitons o control the animation

60



Google

Search...

SEO 1191nA121 “Search Engine Optimization”
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How we see a website.
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How Google see a website.
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SEM = SEO + PPC (Organic + Paid)
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